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Animations on Mental Health 1  
Sir John Cass Red Coat School I 2 min 12 sec I Into Film age rating of film 11+ 

Young people discuss how mental ill health can feel, and their best advice on how to cope.

Animations on Mental Health 2  
Sir John Cass Red Coat School I 2 min 46 sec I Into Film age rating of film 11+

Young people discuss the vulnerabilities of living with mental ill health, and how being 

honest and talking openly with friends and family can be a great help. 

A more detailed session outline to work with this film to explore animation as a tool to 

discuss mental health can be found on page 17.

Animations on Mental Health 3  
I Sir John Cass Red Coat School I 2 min 21 sec I Into Film age rating of film 11+

Young people use stop-motion animation to discuss the feelings of judgement whilst 

living with mental health struggles, and how to look after yourself by making small 

changes to your daily routine.

A Voice Too Small I New Rickstones Academy  
2 min 47 sec I Into Film age rating of film 11+

How can a young person deal with bullying when they have a monster battling for 

control? In the forest of the mind the monster of negativity looms large. A little voice of 

self-esteem can be heard, but will this creature grow large enough to overcome?

A more detailed session outline to work with this film to explore anti-bullying advice 

through film can be found on page 24.

Back on Track I Octavia House Schools  

4 min I Into Film age rating of film 11+ (contains references to bereavement and alcoholism)

Following the death of his father, 16-year-old Jack is forced to take on responsibilities 

way above and beyond the average teenager’s capability. A talented athlete, Jack faces 

the challenge of balancing his role as ‘man of the house’ with his love of running.

A more detailed session outline to work with this film can be found on page 33.

Key themes: Depression I 

Anxiety I Strategies to stay 

mentally healthy

Key themes: Introduction 

to Mental Health 

Awareness I How to stay 

mentally healthy

Key themes: Body image I 

Strategies to stay mentally 

healthy

Key themes: Anti-bullying I 

Cyberbullying I Self-esteem

Key themes: Physical health 

I Socio-political themes I 

Seeking help I Strategies to 

improve mental health

Key themes: Social 

isolation I Social/academic/

family pressures I Seeking 

help I Strategies to improve 

mental health

Behind the Mask I Luton Child and Adolescent Mental Health Services 
7 min 33 sec I Into Film age rating of film 11+

We follow a day in the life of Taylor, a young adolescent who suffers from mental health 

issues. Using a mask to conceal her inner emotions, we see her journey through a day of 

experiences that trigger her social anxiety, which eventually leads to her breaking down to 

her parents and wishing to seek professional help.

A more detailed session outline to work with this film to explore empathy for someone 

experiencing mental health problems can be found on page 20.

https://vimeo.
com/307497535

https://vimeo.
com/307498735

https://vimeo.
com/307500308

https://vimeo.
com/305473039 

https://vimeo.
com/294095969

https://vimeo.
com/303751836/
b80fb25c1a

The Moving Minds Project films

Into Film - Educational Publications and Festival Digital Assets
Branding, Publication Design, Illustration, Digital Design,

I have worked with into film on a number of design projects ranging from the design of educational resources 
through to the branding and design of digital assets for the Into Film Festival in London 2019. Examples of these 
projects are outlined below.

intofilm.org Into Film is a trading name of Film Nation UK. Registered Charity number 1154030. © Into Film 2019

MOVING MINDS
Exploring mental wellbeing 

through youth made films

MOVING MINDS

The Moving Minds 
Filmmaking Project has 
been kindly supported 

by ICAP Charity Day.

Moving Minds Project Films – in depth discussion and supporting activities
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Animations on Mental Health 2 I Sir 
John Cass Red Coat School I 2 min 46 
sec I Into Film age rating of film 11+
Key themes: Introduction to mental health awareness I How to stay  

mentally healthy

Young people discuss the vulnerabilities of living with mental ill health, and how 

being honest and talking openly with friends and family can be a great help. 

Before watching the film

Ask students to consider these questions;

1. When you ask someone how they are, what do they usually say?

2. What do you understand by the term mental health?

After watching the film

Ask students to consider these questions;

3. How would you describe mental health?

4.  If someone thinks they are experiencing a mental health problem, what 

should they do? Can you think of trusted people that students in your 

school could talk to?

5.  Now that you’ve watched the film, how might you think or act differently 

when you ask someone how they are?

6.  Did this animated film help you to understand more about the topic of 

mental health? If so, how? If you are continuing with the medium activity, 

you may want to omit this question at this stage.

Short activity

Into Film - Educational Resources Into Film - Digital Festival Banners
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How you’re putting 
children first

Find out how your support is transforming lives

children1st.org.uk
4

You brought us all back to the family

Families need help and support to 

get them through difficult times. 

With your support of Children 1st, 

we can be there for them. 

Mum Kirsty* has kindly shared her 

family’s story.

Jacob* started self-harming. 

My heart fell out of my mouth. I 

couldn’t understand why he’d 

do that. Jacob knew he was 

doing it, but he didn’t 

fully understand it. 

My house was constant mayhem 

and chaos. There was lots of 

shouting, and bawling, people were 

breaking and throwing things. It 

was a constant battle every single 

day. That’s when I knew, I had to 

put my hand out and get help. 

That’s when I went to Children 1st.

Ava*, from Children 1st, was the 

support worker at his primary 

school. She encouraged Jacob and 

me to be patient together, to talk 

together and to share together. 

We created safety plans and used 

[therapeutic] tools to help us.

The visits from Ava gave me the 

breathing space to outpour my 

feelings and be there for Jacob 

to talk, it was amazing. It brought 

children1st.org.uk
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About BROAR

Website: www.broar.co.uk 

 facebook.com/broaratlantic

 Broaratlantic 

Ewan

La ch l an Jam ie

The MacLean brothers are team 
BROAR (brother Oar) and this 
December they will be rowing 
3000 miles across the Atlantic 
Ocean. They will be taking part 
in the Talisker Whisky Atlantic 
challenge, known as the world’s 
toughest row and they want to 
raise money for Children 1st.  

• Their aim is to become the
 first three brothers and the
 youngest trio to row across
 the Atlantic Ocean.

• They will be rowing 3000
 miles unsupported from the
 Canary Islands to The
 Caribbean.

• The journey will take between
 40 and 60 days.

• Dangers will include 40 feet
 waves, shark infested waters
 and busy shipping lanes.

• Rowing day and night, the 
 brothers will repeat shifts of
 two hours of rowing and one
 hour of sleep until they reach
 the finish line. 

• Did you know more people
 have been into space or
 climbed Mount Everest than
 rowed across the Atlantic?

You can help the brothers 
achieve their goal by taking 
part in Beat the BROAR. 

The MacLean brothers are Team 
BROAR (BRother OAR). This 
December they will be rowing 3000 
miles in the Talisker Whisky Atlantic 
Challenge, known as the world’s 
toughest row, and have chosen to 
raise funds for Children 1st.

Ewan, Jamie and Lachlan are 
aiming to become the first three 
brothers and the youngest trio to 
row across the Atlantic Ocean. They 
will be rowing unsupported from 
La Gomera in the Canary Islands 
to Antigua in the Caribbean on a 
journey that will take between 40 
and 60 days.

After a rigorous six month training 
schedule, they will face a hazardous 
journey. Dangers on their voyage 
will include 40 feet waves, shark 
infested waters and busy shipping 
lanes. The brothers will row day and 
night, repeating shifts of two hours 
of rowing and one hour of sleep 
until they reach the finish line.

Hailing from Edinburgh and 
sharing a passion for adventure, 
sport and music; BROAR are taking 
time out from work and studies 
to complete this challenge. They 
have the full support of their family 
including their dad - whisky expert 
and author Charles MacLean.

By choosing to support Children 
1st, they will raise funds to expand 
and develop the reach of our 
Parentline service. Knowing how 
much of a difference this will make 
to families will help Ewan, Jamie 
and Lachlan “get through the 
toughest days of the row”.

Each mile BROAR rows will fund 
Parentline to be a lifeline for 
families for an hour.

children1st.org.uk
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Families can access help and 

support in many different ways. 

Children 1st support workers are 

based in schools across Scotland 

and offer a drop-in service. They 

provide a direct link for children 

and their families to reach out to. 

us all back to the family unit. We 

were able to start noticing what 

each other needed and help us be 

there for each other. Jacob started 

noticing his value and he stopped 

hurting himself. I am so, so proud 

of him.

Through Children 1st, the 

transformation is massive. It is 

like chalk and cheese!

Jacob is in a much better place, 

he’s much more content. He still 

struggles sometimes but he can 

make better choices and I am able 

to support him. He is able to make 

more choices that benefit him. 

Now he knows he IS good enough, 

he CAN do well and IS intelligent. 

I think working with Jacob and 

telling him that is now making a 

difference. 

My support worker has been a 

lifeline to us. The support we’ve 

had has been amazing and I’m just 

so grateful for it. We went through 

some really traumatic times, but 

Ava was always there for me 

and my son. It was an emotional 

rollercoaster. 

If Children 1st weren’t here, I don’t 

know where we’d be, I don’t think 

we’d have a family unit anymore.

*Names have been changed to protect the 

anonymity of the family. 
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About BROAR

You can help the brothers achieve their 
goal by taking part in Beat BROAR.
W: broar.co.uk

 facebook.com/broaratlantic

 Broaratlantic

Gather a team together and sign 
up to the Beat BROAR challenge 
and pledge to match the distance 
they will row in one day. Your team 
could take turns to row either 50 
miles to match the brothers or 75 
miles to Beat BROAR. Ask your 
friends, family and colleagues to 
sponsor you to raise money for 
Children 1st.

Contact us to request your Beat 
BROAR fundraising pack. The 
pack will have all the information 
and materials you will need to 
take part in the challenge.

T: 0141 419 1159
E: fundraising@children1st.org.uk

Did you know? 

More people have been into 
space or climbed Mount Everest 
than rowed across the Atlantic.

The Atlantic Ocean is nearly 5.3 
miles deep. 

You can help the brothers 
achieve their goal by taking 
part in Beat 

Children 1st - Print Publications 2019
Publication Design, Illustration, Digital Design,

I have recently worked with Children 1st to design the print and digital versions of their 
supporter packs and newsletters. Examples of the most recent design below.
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Creative Learning presents

2019
25 February - 8 March
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Our House – with Frozen CHARLOTTE

Primary 1- 7, performance suitable for all ages, 
workshop will be tailored to each age group

Our House is a dance performance for children created 
by Mhairi Allan and Heather Fulton (Frozen Charlotte) 
through a residency in October 2018, funded through 
City Moves Aberdeen and Imaginate, producers of the 
Edinburgh International Children’s Theatre Festival.

Inspired by memories of childhood and home, Our 
House explores themes of sibling rivalry, jealousy, 
negotiation, approval and desire for own personal space. 
Performed by dancers Shaun Stickland, Eowyn Barrett 
and with a live underscore from Violinist Abigail
Sinar, Hup for Starcatchers, Our House is a fun, 
dynamic and very physical performance piece. With 
an accompanying workshop that can focus on dance, 
visual art or drama depending on the needs of the class 
and the preference of the teacher, please state when 
booking.

Frozen Charlotte will be in your school for one day to 
work with 2 separate classes.

Thursday 7th March, 9:15 – 11:15 & 1:00 – 3:00 (max 33)

Friday 8th March, 9:15 – 11:15 & 1:00 – 3:00 (max 33)

Sessions will require use of school hall or other  
non-carpeted good sized clear indoor space  
within the school.

Originally supported by  
Citymoves and Imaginate 

Photo by Sid Scott -

www.seeimaginedefine.com

www.frozencharlotte.com
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How to Book 
The What’s On section lists all the events and activities available; each activity specifies the target 
age groups, dates and location. 

Bookings are made on a first come, first served basis, by telephone. Festival events are very 
popular and in the interests of fairness a maximum of six events can be booked per school in the 
first instance. The high demand may also mean that you do not get your first choice of event. 

We recommend you check the school diary and discuss your booking with colleagues in advance 
of contacting us to ensure it does not clash with other school activities. 

Please also note that by booking a festival event you agree to participate in the evaluation of the 
festival by completing a short survey. 

Photography/Filming 
A festival representative, photographer or film maker may attend your event.

Please make them welcome and inform us as soon as possible if there are circumstances where 
photographic/filming permission has been withheld. Images will only be used for the purpose of 
publicising the festival and/or the Creative Learning Team.

Bring it Strive – Citymoves
Primary 4 – 6

Project Strive uses dance and spoken word to allow pupils to bring their own individuality to sessions. 
You will learn Hip Hop dance techniques and tricks and fun fast-paced routines. These engaging 
classes with MC are fun and energetic! Express yourself, have fun and get fit through dance!

These sessions are supported by Citymoves Dance Agency and linked to their city-wide project
Bring It Boys/Project Strive, offering free dance and art activities for young people throughout
Aberdeen City.

MC will be in your school for one morning  
to work with 2 separate classes.

Monday 25th February, 9:30 – 10:30 & 11:00 – 12 :00 (max 33 )

Tuesday 26th February, 9:30 – 10:30 & 11:00 – 12 :00 (max 33 )

Wednesday 27th February, 9:30 – 10:30 & 11:00 – 12 :00 (max 33 )

Monday 4th March, 9:30 – 10:30 & 11:00 – 12 :00 (max 33 )

Tuesday 5th March, 9:30 – 10:30 & 11:00 – 12 :00 (max 33 )

Wednesday 6th March, 9:30 – 10:30 & 11:00 – 12 :00 (max 33 )

Sessions will require use of school hall or other good sized clear  
indoor space within the school.

www.citymoves.org.uk
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Aberdeen Children’s Arts Festival 2019
Branding, Publication Design, Illustration, Digital Design, Animation

I recently worked on the digital publication for the Aberdeen Arts 
Festival brochure for 2019. Illustrations created by Shirin Karbor.



Be Graeater than a Hater - National Campaign 2018
Campaign Design, typography, animation, digital Assets, vector graphics

I led the Design for Police Scotland’s national campaign for raising awareness of hate 
crime. The campaign was aimed mainly at school age children, for this reason a more 
cartoon style of illustration was chosen.

Stills from animated videos used throughout the campaign

Example of social media banner



SAVING FOR  
SOMETHING SPECIAL?

UK
+44 141 427 6886 

recruitment@clyderecruit.com

Available? Contact Your Local Recruitment Team Today!

Temporary Work Available Throughout the Summer.
1 or 2 Week Trips

All Ranks
Good Day Rates

LATVIA
+371 67331357 

riga@clyderecruit.com

POLAND 
+48 58 665 38 60 

gdynia@clyderecruit.com

www.clyderecruit.com

Europe’s Leading 
Marine Recruitment Agency

Your Career is in Our Hands

0141 427 6886 recruitment@clyderecruit.com 

www.clyderecruit.com UK | Poland | Latvia  | Singapore 

Clyde Marine Recruitment - Digital Adverts 2019
Branding, Publication Design, Illustration, Digital Design,

I have recently worked with Clyde Marine Recruitment to create a suite of recruitment adverts for 
their marketing and social media. Examples of the most recent adverts can be seen below.



Children and Young Persons Strategy 2016/17
Branding, Publication Design, Illustration, Digital Design, Animation

I led the design for Police Scotland’s strategy for children and young people. The 
brief was to create engaging content for web and print, so that children and 
young people would be more likely to use the materials available. This design is 
now being integrated into animations and an upcoming social media campaign.



STOP

Road Policing Campaign 2017 
Graphic design, Illustration, character design, digital assets, vector graphics

I worked alongside another designer to create Police Scotland’s Road Policing Campaign. 
The campaign was designed to make road users aware of dangers on the road. Since 
the target audience was very broad and the subject matters needed to be engaging I 
developed a colourful style to reflect the materials.



Your 
Wellbeing 
Matters

Your 
Wellbeing
Matters

Your Wellbeing Matters Branding 2017
Branding, illustration, digital design, app development

I have been leading the branding for a public sector help and advice 
service Your Wellbeing Matters. The brand has been developed to 
combine several different services under one identity. With this in 
mind I wanted the brand to appear bright inviting and integrated.

Physical
Wellbeing

Good physical wellbeing is supported 
by exercise, good nutrition and 
making healthy lifestyle choices

Psychological 
Wellbeing

Good psychological wellbeing 
stems from positive emotions, 

feelings of happiness and a sense 
of meaning and purpose

Financial
Wellbeing

Good financial wellbeing can be 
described as being and feeling 
financially healthy and secure

Social 
Wellbeing

Good social wellbeing evolves 
through the development of positive 
relationships and cultivating a sense 

of belonging and social inclusion

Examples of the 4 services and their corresponding icons and colour schemes
Top: examples of the logo in full and mono colour 
Below: Examples of digital design including website, mobile app and tablet



FGM Campaign, Police Scotland 2015
Campaign Design, Illustration, Typography, Digital Assets, Art Direction

I recently led Police Scotland’s design campaign on awareness of 
Female Genital Mutilation. The campaign was aimed to engage 
members of the public on a tough subject matter but also highlight 
that support was available.

Below: Newspaper and digital mock ups of the main campaign message



One Punch is all it Takes - Campaign 2017
Campaign Design, typography, animation, digital Assets, vector graphics

I led the Design for Police Scotland’s campaign for alcohol related violence. The campaign 
audience was largely males aged between 16-35. The main challenge was then to create 
a look and feel that was engaging and yet remained serious. I chose a graphic novel style 
which played out a short narrative on the dangers of violence when drinking.

Stills from animated sequences used on bank machine displays

Example of beer coasters developed to target young male audiences



Prestwick

Troon

Cumnock

Ayr

Maybole

Girvan

AYAN Arts Charity Branding and Launch Design - 2014
Branding, Logo Design, Print Design, Digital Assets, Art Direction

I led the branding and design of the new arts charity, Ayrshire Youth Arts Network. 
The brief was to create a exciting brand that could be engaging for all youth ages  
16-25, the main challenge was to create enough content that the charity could 
continue to use the designs without too much future investment.

Left: example of the launch night publication
Below: photograph from the charity launch night



Darren Gate design and illustration

Email: darrengate1510@gmail.com

Phone: 07811033822

Web: darren-gate-fc1w.squarespace.com

https://darren-gate-fc1w.squarespace.com/

